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About Me - HKey Highlights

| began my career in sales and marketing with a fast-growing business before moving into
agency life, where | supported clients across a wide range of sectors — from strategy through to
full campaign delivery. Over the years, I've worked alongside business owners, sales teams,

and in-house marketers to help them sharpen their message, choose the right channels, and
turn interest into measurable action.

Most recently, | was Head of Marketing for a £50m+ technology company. While the role was
rewarding, | chose to step back to regain flexibility and return to the part of marketing | enjoy
most — bringing creativity, clarity, and impact to organisations that want to elevate their brand
and results.

With experience on both the agency and client side, | understand the challenges that teams
face and know how to navigate them with practical solutions that work.

Core Skills
o Go-to-Market Strategy & Campaign Management
e Creative Thinking & Campaign Execution
o Copywriting & Content Development
« Sales Materials (Presentations & Documentation)
o« Web & Design
o Digital Marketing & Social Media
e Public Speaking & Thought Leadership
» Experience in Company Acquisitions & Mergers




Presentations

A great presentation does more than
share information - it creates impact,
leaves the right impression, and
ensures your message lands with
Clarity.

| design and develop presentations
that balance strong visuals with
compelling storytelling, so your
audience not only understands your
message but remembers it. From sleek
corporate decks to creative, high-
energy slides, | tailor the approach to
match your audience and objectives.

Whether it’s for a client pitch, an
internal update, or a keynote on
stage, | can help you deliver
presentations that engage, persuade,
and inspire confidence.
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Content (White Papers & Guides etc) —

Financial Resilience
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Content is at the heart of effective
marketing — but it only works if it speaks .

the audience'’s language. | create blogs, 33{:&‘:;%?2
whitepapers, case studies, and website Customers in 2024
content designed to resonate, inform, and
inspire action.
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towards the next step in their journey.
From shaping the narrative to refining the
tone, | ensure the message is clear,
consistent, and aligned with your brand.

The Do's and Don'ts of Helpme with
Social Media Marketing

Whether it's long-form thought leadership
or concise, conversion-focused copy, |
can deliver content that connects and
adds real value.
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Events —
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showcase for the wider industry, | can help
bring your ideas to life.

I've delivered all of these — including some
of the most memorable events in the IT
sector — and know exactly what it takes
to make yours stand out.

And it's not just about the day itself. From
promotion and agenda planning to
curating engaging content, securing the
right speakers, and ensuring a strong
follow-up afterwards, I'll support you
every step of the way.




Website

Your website is your shop window — the first
impression that draws people in and invites
them to explore.

Too often, though, websites miss the mark.
They don't guide visitors on a clear journey, or
they fail to capture attention with the right
messages and calls to action at the right
time.

That's where | can help. Whether it's
designing a visually engaging site, boosting
conversions and engagement, or fine-tuning
copy, SEO, and functionality, | bring the skills
to make your welbsite work harder for your
business.

Most of my experience has been with
WordPress and Wix, but I've also worked
across a range of CMS platforms — and
they're more alike than you might think.
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Copywriting

Zero Trust — The Influence of Al
and Cyber Risks on Elections

Great copy has the power to connect,
persuade, and inspire action — whatever the
platform. From detailed guides and reports
to punchy website copy and engaging social
content, | can adapt tone and style to suit
your audience and goals.
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It's about more than just words on a page. i;:;ﬁ”ﬁnﬂu
Effective copy needs to tell a story, highlight e
value, and guide readers naturally towards e e e e

the next step — whether that's learning more,
signing up, or making a purchase.

With experience writing across multiple

formats and channels, | bring consistency ;

and clarity to every piece of content, NIS &’NIS 2

ensuring your message cuts through and
leaves a lasting impression.
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Design is all about making ideas stand out — ettt (] s eed pepl

whether that's through sleek presentations, EEE IéIm-EI

eye-catching infographics, memorable logos, hﬁ %%

bold banners, or striking posters. | love iy

bringing creativity to each project, tailoring E'% ?% '

visuals to capture attention and [El " (=724 | s iy o,

communicate clearly. .l W

But for me, design isn't only about work. |
genuinely enjoy creating for fun too, and
many of those personal projects have gone
on to become pieces I've sold. That passion | _ |
for experimenting and exploring new ideas | Building a
feeds into my professional work, giving every ' - . FourNet ready
design a fresh, original touch. ' '
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Email & Comms —

Email remains one of the most powerful ways to
connect with your audience — when it's done right.
From tactical campaigns with supporting content
to longer-term nurture programs, | design
communications that resonate with people at
every stage of the buyer's journey.

T
Help me with
Marketing

IS?

It's about more than just sending messages. The
right cadence, tone, and structure can build trust,
spark interest, and guide prospects from
awareness through to decision-making, keeping
you front of mind throughout. oo

If the answer is yes, | have just proven that email marketing is still effective and can
effectively place a message in front of your customers.

With experience crafting everything from one-off Lo callshout ey can reprone youmbeact and e omarions
campaigns to ongoing engagement strategies, | fn?in';‘?{!,‘::'2?3:‘;1‘:':;:?:x:fﬁi‘:;';‘:mmf‘;?;‘:?éﬁm“;am

can help ensure your emails and comms cut
through the noise and deliver real results.

Why help me with Marketing?

+ Access to experience, talent and expertise for an affordable price
» No Jargon - We speak hurman, not marketing fluff.

* Real Experts - Specialists, not interns or account managers.

+ Better Value - Affordable support without compromise.

+ Results Led - We measure what matters.

+ Availability - On demand help, when you need it

wwww_hel prmewith.co.uk




ABM - Marketing Automation

Account-Based Marketing and automation can
transform how you engage with prospects and N
customers — but only when the strategy and execution

align. | have experience in developing and @
implementing automated nurture flows that keep .
leads warm, drive engagement, and support pinrme—
meaningful conversations at every stage of the buying

journey. = —

Using tools such as HubSpot, I've built campaigns that

integrate lead scoring techniques, helping to identify Sl
the right prospects at the right time and move them |
smoothly through the funnel. From early awareness to
decision-ready leads, | know how to align messaging
and tactics with the buying stages to maximise
impact.

Whether it's creating tailored journeys for key
accounts or scaling nurture programmes across wider —
audiences, | can help ensure your ABM and
automation deliver measurable results.
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Podcast, Webinar and Video —

Podcasts and video are some of the most
engaging ways to share your story, and | can
support at every stage — from planning and
scripting through to coordinating recordings, / ._ Ny
whether that's remotely or in a professionadl ' — T
studio.

My skills don't stop once the recording is
finished. | can edit and repurpose video
content to create additional assets — from
short clips for social to supporting promotional
materials — ensuring you get maximum value
from your investment.

Whether it's a polished podcast series or a
video campaign that drives awareness, I'll help
you produce content that connects with your
audience and amplifies your message.

and you also use EDR tools.




Social Media

Social media is more than just posting updates
— it's about creating content that resonates,
building a strategy that aligns with your goals,
and using the right tactics to drive
engagement. | can manage the full process,
from planning and content creation to design
and execution, ensuring everything works
together to make an impact.

With experience producing a wide range of
assets — from eye-catching graphics and
videos to copy that sparks conversation — |
know how to tailor content to different
platforms and audiences.

Whether you need a cohesive strategy, a
stream of engaging posts, or bespoke visuals to
bring your brand to life, | can deliver end-to-
end social media support that gets results.
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We are thrilled to see such a great turnout for this year's Digital Transformation
Summit in Manchester! ..more
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Transforming customer service doesn’t always require new technology or major
investments. With Newcastle City Council. we focused on optimising their ..more
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Thank you for looking at my work and hope to hear from you




